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What is Twitter?
A deep-dive
Adverts
History
Who uses it
How we will use it?
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What is Twitter as a business

Company

General, micro blogging, 
rss

Interact in Real Time

News, PR, sports, 
customer service, 
livestream

● Current trending 
topics

● Instant reaction by 
individuals one to 
many followers 

USP

Short messages which 
come in the form of 
tweets text, audio and 
video

Personal broadcasting 
system
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Twitter deep-dive

Who is on it and you

Expand audience

Audience type or 
relationship to you.

They are subject matter 
colleagues who share 
your interest or hobby 
mostly as opposed to 
friends or family

Numbers

Actives users

65 million

● Mixer of ages and 
demographics

● Open to all ages 
above 13

Business

Increase conversion

Insight business

Features

#hashtag

Notification, alerts 

Trends
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Adverts

Insert an example

SME can use the insight and 
promote via adverts on what is 
trending worldwide or trends for you

Promoted Tweets, Promoted 
Accounts, and Promoted Trends.
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09.07.06

History, date launched

04.17.09

User grow. Celebrity 
take to the platform

01.10.10

Video and pictures introduced

01.01.16

Live stream introduced

10.20.17

Increase in characters 
used in tweets 140 to 
280
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Who uses Twitter
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● Celebrities PR
● Sportsmens women 
● Politicians
● Business leaders



How we will use it
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● Profile PR
● Back links from Profile
● Tweets of our content
● Back links to blogs
● Looking for clients prospect


